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Responsible Tourism

A strategy that emphasizes making better
places for people to live, work and visit,
requiring everyone involved in tourism to take

responsibility for their actions and impacts



Fair Trade Tourism

A membership organisation that promotes
responsible and ethical tourism practices,
ensuring that tourism benefits both the local

communities and the environment.
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About Fair Trade Tourism

* Our mission is guiding the African tourism industry to
benefit people, business and the environment

* Developed in Africa, for Africa

* Piloted in 2001 under IUCN - non-profit since 2004

* Endorsed by Travalyst in 2024 for its credibility in
sustainable tourism certification

¢) Travalyst
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How can FIT support you?

* Webinars, networking and engagement sessions

* On-line platform with a step-by-step guidance and templates
* Marketing via social media, website and OTAs

* Advocacy and alignment with international requirements

* Third-party certification in line with international standards

.* The sustainability/ESG framework aims to maximise tourism
benefits and manage mitigate its burdens
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Requirements

FTT-Engaged (“entry level”)

e 54 criteria (socio-economic, environmental, cultural
heritage)

e Meet all Mandatory + 80% of General criteria to
qualify

e verification of online report and evidence uploaded
+ telephonic interview, site tour (remote)

e renewed (and re-verified) every 2 years




ESG / Sustainability Framework

B. Good Business Practice
Appllcable C. Local Social & Economic Benefits
to all

businesses D. Cultural Heritage
E. Environmental Impact Management

F. Biodiversity, Ecosystems & Landscapes

Additional criteria to G. Volunteer Tourism
guide good practice
H. Community Tours




FTT digital platform

«” Reporting
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Action plans
My FTT report
Remarks report
Audit report
Guidance report
All documents

Overview.

A. F _ar Trade Tourism Comm..ment & Communication

1. Fair Trade Tourism commitment
2. Systems to manage impacts
3. Employee engagement
4. Share to inspire

5. Promotional materials

B. Good Business Practice

1. Legal compliance
2. Employment conditions
3. Human Resources (HR) & Labour
4. Inclusive workplace
5. Health, safety & well-being

6. Quality & accessibility

C. Lu ~al Social & Economir senefits
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Status

This report is editable

Audit report not released

View
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Available languages
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Reporting progress
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FTT digital platform

Health, safety & well-being

B5 Measures are in place to ensure good Occupational Health & Sa

. Management, and employee well-being.
Criteria ) SEvQmE
B5.4 Fire response
B5.1 Appointed responsibility " v ®®® The business' health and saf g |

size and scope of operation
B5.2 Risk & crisis management / == ©®®®

H ( X X ) '
B5.3 Medical emergency v ¥ ‘ Reporting M ancill Boc
el

B5.4 Fire response 7  ©O00 Reporting

B5.5 Emergency evacuation @9©@® v | Yes No

B5.6 Chemical management "/ @@® Indicate above whether your business makes provision for fire response.

B5.7 Protective clothing v v eee




FTT digital platform

B. Good Business Practice

Health, safety & well-being

Criteria S Qm

B5.1 Appointed responsibility v  ®®®

B5.2 Risk & crisis management = @®®®

B5.3 Medical emergency v v eee
B5.4 Fire response v  C00
B5.5 Emergency evacuaton ¢ @@@®

B5.6 Chemical management [/ @®©®®

B5.7 Protective clothing v v ©9ee

B5 Measures are in pla
Management, and employe

B5.4 Fire response
The business' health and s
size and scope of oper;

ReporGo| L] | rarks|[Action plan| [Peer pointers| How to audit

English

You can never be too careful about preventing fires! Keeping appropriate equipment
in adequate supply and ensuring that staff are trained in what to do in the event of
a fire are basic first steps for every business.




FTT digital platform

B. Good Business Practice

Health, safety & well-being
B5 Measures are in place

Management, and employee v

Criteria vQm
B5.4 Fire response

B5.1 Appointed responsibility v  ®®® The business' health and safef

) ) size and scope of operatio
B5.2 Risk & crisis management =~ ©®®®

i oeo®
B33 Micdical emergancy Y ¥ ion plan] [Peer poinbers] [ How to audit}

|
B5.4 Fire response 7 & Co0
Bsarerene ¢ 7 000 N e e

B5.5 Emergency evacuation v @@® (Ask) advise from your coach.

B5.6 Chemical management @®®® Grace Stead 07-May-2025 ‘ save (X

B5.7 Protective clothing v v eee ‘ |
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Eligible Tourism Businesses

Located in Africa and operate one of the
tourism product categories shown
(NB tour operators / DMCs follow a different process)

venues v voluntourism commu mty tour
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Trends, traveller demands & legislation
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Survey of travellers finds 76% want more
sustainable options

Apr 20,2023

is article is pu
EcoWatch




Trends, traveller demands & legislation

Booking.com

Fast Facts Media Library Leadership Contact

Booking.com's 2025 Research Reveals Growing
Traveler Awareness of Tourism Impact on
Communities Both at Home and Abroad

Downloads

2025 Travel & Sustainabilit...

April 22, 2025 Contact us

Booking.com Media Relations

mediarelations@booking.com

i

For more information on
permissions to use photos and
imagery, please contact
mediarelations@booking.com
before using on your own
platform.

Share this page




Trends, traveller demands & legislation

SAICTELYER Key source market legislation, e.g.
» Green Claims Directive (+'27)
R + Corporate Sustainability
e Reporting ('25-6)
EE® - Corporate Sustainability Due
Diligence ('24-6)

NATURE POSITIVE
TRAVEL & TOURISM

Travelling ity Rarmony with nature







FLATDOGS CAMP
Zambia

“We hope that this Certification
will lead to more Zambian
operators following our lead
and to us working together to
protect this beautiful country
and the wonderful people who
live here.”




BAHIA MAR
Mozambique

“Our FTT affiliation has a very positive influence
on our operations. It has greatly enhanced our
marketing efforts as we actively engage with our
guests, encouraging sustainable practices and
community awareness.

With its rigorous audit, our FTT-Certified status
underscores our commitment and adds credence
to our message. It also encourages us, as
hoteliers, to constantly review and assess our
environmental impact and to maintain our focus
on staff development and community projects.”




BULUNGULA LODGE
South Africa

“FTT's rigorous certification process and
continuous guidance have been pivotal in
refining our business practices; ensuring
that we operate not only with commercial
success in mind but also in harmony with
the highest principles of what is best for
the Ngileni environment and its people.

Joining FTT is not just a certification; it's
transformative and a commitment to a
brighter future for tourism.”




GHOST MOUNTAIN INN
South Africa

“Our FTT journey has been nothing short of

remarkable. This process has pushed us to

go above & beyond in holistically
considering our operations.

All staff became hands-on in nurturing our
growth, weaving old and solid practices with &:
new and exciting ones. We were, and will ¢
remain challenged to think differently,
discuss differently and behave differently -
on both a company and personal level.”




JOIN

JOIN THE FAIR TRADE TOURISM JOURNEY

join

.org/

Ism

//www.fairtradetour

https



In closing

Developed in Africa, for Africa, FTT support and
certification intend to ensure local relevance, best
practice alignment, be inclusive and affordable, and
reflect the ever-shifting sustainable development
priorities to which tourism businesses must adapt
in order to continue creating better places
to live, work, and visit.



Contact us: info@fairtradetourism.org
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