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WHAT IS TOMSA?

TOMSA (Tourism Marketing South Africa) is the name of a trust account set up originally by the TBCSA (Tourism Business Council of South Africa), to raise funds for the generic marketing of South Africa internationally as a tourist destination.  The funds are collected through a consumer levy on tourism products in South Africa.

WHY WAS TOMSA CREATED?

In 1999, it was recognised both by government and industry that for South African Tourism (SA Tourism) to be successful, a marked increase in the budget was required. The tourism industry business sector committed to play an active role to assist government in increasing the money available. A voluntary levy system was canvassed and agreed upon.

At a meeting held in Johannesburg during 1998, attended by the tourist industry leader and representatives of tourist associations, it was agreed to support the levy scheme, effective from April 1999 as a basis for a public private partnership. 

TOMSA is managed by the TBCSA, and transfers money on a quarterly basis to SA Tourism against an agreed business plan.  TOMSA is currently transferring R11-million each quarter and this is expected to increase in the future. Government has more than matched this in their annual contribution.

TOMSA has been incorporated as an association in terms of Section 21 of the Companies Act, 1973, and therefore, is a legal entity.

COLLECTION OF THE LEVY

In consultation with tourism product owners, the level of the levy was agreed. The accommodation sector agreed on a 1% addition to all accounts for the accommodation portion. Car hire companies agreed to 1% addition to the daily/weekly rate. Coach operators agreed on a set amount per passenger. Other providers collect by other agreed methods. THETA (formerly HITB) was appointed as the collecting agency.

TOMSA BOARD

A Board of 8 members was appointed and confirmed at the AGM of TOMSA Collectors. The Chair is Alan Louw of Lesedi Cultural Village. The TOMSA Board is responsible for the administration and safekeeping of the Tourism Fund. Audited accounts are provided to all collectors at the AGM on an annual basis or via our dedicated website. The AGM provides a forum for collectors to give the Board feedback on generic tourism marketing of South Africa and the management of the levy. 

The Board of TOMSA have stated that it is their commitment to collectors that a minimum of 95% of money collected will be made available to SA Tourism for International Generic Marketing. This 95% will go directly for this purpose and will not to be available for salaries and administration. All effort is made to keep the administration costs to a minimum and costs are currently running below 4%.

BENEFITS OF TOMSA

TOMSA has created a practical means for an effective partnership with government through SA Tourism. SA Tourism’s core business is to increase tourism flows from and build the South African tourism brand in international markets. The following benefits accrue to the industry through this public/private partnership:

· The industry is represented on SA Tourism’s Marketing Committee to advise on marketing plans and also sits on the SA Tourism Board. Industry representation on the Marketing Committee is nominated through TBCSA while, Board members are appointed by the Minister.

· This allows the private sector to be actively involved in the planning, strategy and implementation of South Africa’s international marketing activities.

· Provides enhanced marketing intelligence by the private sector to this public sector activity.

· Allows the private sector to become involved in co-operative marketing.

· Facilitates and assists collectors to become involved in International Marketing.

· Creates a coordinated and broader marketing effort.

· South Africa and the tourism industry as a whole benefits, as international best-practice has shown that a successful international marketing and branding campaign gives everyone an opportunity to benefit.

· The TBCSA constantly strives to give levy collectors the edge in international marketing.

GENERAL

The TBCSA initiated TOMSA as a funding mechanism to support the generic international marketing effort of SA Tourism. Many TOMSA collectors are not direct members of the TBCSA, but indirect members through tourism associations. TBCSA is responsible for the administration and collections of the tourism levy.
 It is important to note that once a collector signs a TOMSA agreement it is no longer voluntary, but a commitment. Likewise, once the consumers have committed themselves to purchase a collectors product, the consumers are then obliged to pay the levy. That is why the TOMSA Certificate should be displayed prominently for customers to understand the levy scheme.

COMMUNICATIONS

TOMSA Website: www.tbcsa.org.za/tomsa

For
:
Membership and Queries

Call
:
Ntsiki Mpulo
Tel:
:
(012) 654 7525
Fax
:
(012) 654 7394
Email
:
ntsiki@tbcsa.org.za 
For
:
Collection or Accounting matters.

Call
:
Candi Dale

Tel:
:
(012) 654 7525

Fax
:
(012) 654 7394

Email
:
candi@tbcsa.org.za 
