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 ISSUE #1, VOL.2, SEPTEMBER 2009 Welcome to the fourth edition of our quarterly newsletter 
“Tourism at a Glance”. This month is Tourism Month and the 
theme for 2009 is “Tourism Celebrating Diversity”. The theme 
focuses on the world’s cultural wealth and the important role 
sustainable tourism plays in revitalising local traditions and 
making them flourish as they cross other cultures.  
 
In South Africa, each of the nine provinces hosts special 
events intended to profile Tourism Month. The objective of 
Tourism Month is to create awareness of domestic tourism and 
to encourage more South Africans to be tourists in their own 
country. Tourism Month commenced with the Media Launch, 
which was hosted by Minister of Tourism, Mr Marthinus van 
Schalkwyk on Thursday, 27 August 2009 in Newtown, 
Gauteng. The content of the launch focused on domestic 
tourism and the Sho’t Left Campaign. Northern Cape will be 
hosting the World Tourism Day Celebrations which will be held 
on 29 September 2009 in Galeshewe Stadium in Kimberley. 
Northern Cape will celebrate the richness and texture of its 
destination in an endeavour to showcase why people should 
consider the province when they plan their getaways. The 
UNWTO World Tourism Day Celebration will be held in Accra, 
Ghana. 

 
In December 2009, world leaders will gather in 
Copenhagen, Denmark, to respond to one of the 
greatest challenges facing humanity: climate change, 
sustainable economic growth on how to protect the 
planet and create a green economy that will lead to 
long-term prosperity. Read more about it on page 2. 
 
This edition also includes the preliminary data on 
International Tourist Arrivals for the first four months of 
2009 and a revised forecast for the full year. Read 
more about it on page 3. 
 
We hope that you will enjoy reading this month’s 
edition of “Tourism at a Glance” coming from the 
newly formed National Department of Tourism. 
 
Sindiswa Nhlumayo  



 
 
 
 
 
 
 
 

 
  

 
 

               
 
 
 
 
 
 
 
 
 
 
 
 
 
 

              
 
 

 
 
 
 
 
 
 
 
 
 

Ahead of the UN Conference on Climate Change in 
Copenhagen, Denmark (December 2009), UNWTO has 
joined several UN agencies to release an Interagency 
Statement of the United Nations System: ‘Green 
Economy A Transformation to Address Multiple Crises’. 
This statement underlines the necessity for leading 
economies to come together and strengthen the 
coordination of their respective stimulus programmes to 
both revive economic growth and begin the 
transformation towards a Green Economy. Tourism is 
among the sectors singled out in the statement following 
UNWTO’s awareness raising efforts regarding tourism’s 
potential to play an integral role in both economic 
recovery and the shift towards a Green Economy. 
 
The joint statement highlights tourism as one of the 
industries in which investments for development would be 
most welcome. The industry’s carbon emissions, at 5% of 
the total, are significant but manageable with adaptation 
and new technology. 
 
The key objective is to lower emissions to tolerable levels, 
through use of clean energy and shared responsibility 
and benefits by all states. UNWTO Secretary-General ad 
interim, Taleb Rifai has underscored that “Tourism can 
contribute through carbon-clean operations, jobs in 
environment management and energy-efficient 
construction, whilst aiding countries to restore their 
damaged economies in line with the Davos Declaration 
Process.” 
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UNWTO’s action oriented Davos Declaration Process - 
produced with the input from the UN Environment 
Programme (UNEP) and the World Meteorological 
Organisation (WMO) - is a landmark in the Organisation’s 
longstanding campaign to raise the profile of this issue 
and lead a concerted industry response. The Declaration 
stresses the need for the sector to ‘rapidly respond to 
climate change, within the evolving UN framework if it is to 
grow in a sustainable manner”. 
 
The current economic crisis should be viewed as an 
opportunity to make the changes needed to improve the 
industry. These changes are necessary for the industry to 
remain healthy and must be undertaken with the shift 
towards a Green Economy and sustainability in mind. This 
multi-target approach will ensure the sustainable 
development of our industry. 
 
UNWTO promotes tourism and travel as a leader in the 
transformation towards a Green Economy and 
encouraging investment in green infrastructure - airports, 
high speed rail, roads and ports. 
 
For more information on Interagency Statement of the 
United Nations System: ‘Green Economy: A 
Transformation to Address Multiple Crises’, go to 
http://www.unwto.org/media/news/en/pdf/InteragencyJoint
Statement.pdf  
 
For more information on From Davos to Bali: A Tourism 
Contribution to the Challenge of Climate Change , go to 
http://www.unwto.org/climate/index.php  
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Reaching a deal by the time the meeting ends on December 18 will depend not only 
on political negotiations but also on public pressure from around the globe. Public 
support must be galvanized. To do this, the United Nations has launched “Seal the 
Deal”, a campaign that encourages users to sign an online, global petition which will 
be presented to world leaders. The petition will serve as a reminder to negotiate a fair, 
balanced and effective agreement in Copenhagen, and to seal a deal to power green 
growth, protect the planet and build a more sustainable, prosperous global economy. 
 
The Copenhagen agreement needs to deliver on at least five points: 

·  What industrialized countries will do, through individual targets, to reduce 
greenhouse gas emissions;  

·  What developing countries will do to limit the growth of their emissions;  
·  On finance, since developing countries cannot be expected to act on this 

issue without financial support;  
·  On governance, there needs to be an efficient institutional mechanism for 

disbursing these funds and an equitable, accountable governance structure;  
·  A framework must be established that will bolster the climate resilience of 

vulnerable countries and protect lives and livelihoods.  

UNWTO promotes tourism and travel as a leader in the transformation towards a 
Green Economy in line with the Davos Declaration Process to raise the profile of 
climate change and lead a concerted industry response.  
 
For more information: www.sealthedeal2009.org  

 
The number of international tourist arrivals reached 247 million between January and April 
2009, down from 269 million compared to the same period in 2008 (a decline of 8%). 
Results reflect the severe impact of the global economic crisis and all the associated 
causes and effects, exacerbated in some regions by concerns about the outbreak of the 
influenca (H1N1) virus. 

 
The effect on tourism demand has been different from one region to another, with the 
exception of Africa, which is estimated to have seen a 3% growth. All regions recorded 
declines in arrivals from January through April, with the worst hit being Europe (-10%) and 
the Middle East (-18%). Asia and the Pacific was down an estimated 6% and America  5%. 
Besides the sub-regions of North and Sub-Saharan Africa with positive results, South 
America bucked the general downward trend,registering a flat +0.2%  
 
Prospects for 2009: UNWTO revised its previous forecast and expects international tourism 
to decline by between -6% and -4%. The pace of decline is expected to soften in the 
remainder of the year, with the months May-August projected at between -6% and -4%, and 
September-December between -5% and -3%. The full version of the Barometer is available 
for Members at the UNWTO e-library and for Media upon request at comm@UNWTO.org 
Find all the information related to the UNWTO World Tourism Barometer at: 
www.UNWTO.org/facts  

 

Climate Change must be 
Urgently Addressed Despite  
Global Financial Crisis 
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Delivering the 2010 World Cup Promise, Personally  
 South Africans are some of the proudest people on Earth. We take 

our spirit, attitude, connectedness and vibe very seriously. Visitors to 
South Africa may leave with their suitcases stuffed with curios and 
keepsakes, but what is most precious to them will be the personal 
stories which they share once they return to the places they call 
home.  

The 2010 FIFA World Cup, and its prequel the FIFA Confederations 
Cup, provide us the chance to showcase the truly world-class 
experience we can create for visitors to South Africa for the Games. 
That South African World Cup experience for visitors from 
across the country, continent and globe is something which we, 
as a Tourism community, must ensure we provide each and 
every person who comes to enjoy the beautiful game on our 
shores. 

At the heart of our ability to deliver a world class 2010 experience is 
our ability to truly play ‘host’ to the world during their stay. This 
responsibility of hosting extends far beyond the stadiums and 
airports. It reaches deeper than ticket sales and hotel bookings. It is, 
in fact, in everything we do and every single moment of contact we 
have with our visitors.and it is brought to life through our culture of 
hospitality.  

In 2010 we as a nation must ensure that our Service Culture is 
not only on par with the any other leading travel destinations in 
the world, but that it is redefines the meaning and feeling of a 
world class travel experience.  

Critical to our delivery of a truly South African 2010 experience is 
giving a face and heartbeat to the word ‘service’ – taking the concept 
of service personally. This requires recognition of the fact that there 
are two fundamental acts of caring for visitors required to make them 
feel like our guests: 1. being attentive and 2. adopting a ‘make it 
right’ approach. Each and every South African that a visitor will 
encounter acts as a reflection of the culture of service and hospitality 
of our nation. This applies to all South Africans, whether formally 
working within the hospitality industry or simply as a resident 
interacting with an out-of-towner during the month of football 
matches. It is our shared responsibility and duty. 
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Delivery of service excellence requires taking a very focused, results-
orientated approach towards not only raising the bar in terms of South 
African service standards (which we all sadly know needs to be 
adjusted upwards), but ensuring consistency of service standards 
throughout the hospitality sector. 

There are four areas which we as a country need to focus on to 

deliver a winning 2010 service culture.  

To begin with and clearly setting the agenda: 

1) We need to create awareness of the importance of serving through 
declaring service excellence as a national priority. 

2) We as South Africa need to define the South Africa service 
signature as the basis for service culture delivery. 

3) We need to accelerate understanding and skills development 
of same by putting in place programmes to up skill people in the 
service touch points and ensure that we have people with the right 
kind of attitude and behaviour to be able to make us competitive. 

4) Supporting this, and critically, we need clear measurement and 
monitoring standards, as well as a credible feedback system, to 
make it possible for the sector to monitor service excellence and to 
address challenges that may arise.  

As the tourism sector we must ensure that service is put under the 
spotlight as an imperative factor of successful hosting of the 2010 
World Cup, especially from a visitor’s experience, from flight 
attendants to taxi drivers, hotel porters to check-in agents and 
concierges, waitresses to tour operators, stadium seat ushers to fast 
food vendors, craft market artisans to post office attendants. Literally 
thousands of service needs and opportunities will occur for each of 
the 3 million plus visitors expected to take part in the World Cup. We 
have promised to host the best ever World Cup, not just by providing 
infrastructure, but by ensuring we convert all participants into Tourism 
ambassadors. 

By Ms Sindiswa Nhlumayo, Deputy Director General for Tourism 
 
 
  



 
 
 
 
 
 
 
 
 
 
 
 
 
 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 

Launching of the Visitor 
Information Centres (VIC) 

  

“GROWING TOURISM BY UNLOCKING THE 
POTENTIAL OF THE DOMESTIC MARKET IN 

SOUTH AFRICA” 
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Tourism Leadership 
Dialogue   

 
From left to right: Mr Gidon Novick, Joint CEO Comair and 

Mr Phumi Dhlomo, Regional Director – SAT 
 
The third Tourism Leadership Dialogue of 2009 was held in 
Cape Town on 21 August 2009. The focus of the forum was 
on Domestic Tourism with the underlying question for the 
days proceedings being “Are we really unlocking the 
potential of the domestic market? The breakfast session 
was opened by Calvyn Gilfellan (CEO, Cape Town Routes 
Unlimited) who welcomed the participants which consisted 
of a good turnout from both private and public sectors. 
 
As the facilitator, Paul Bannister (MD, Ignite) set the scene 
by encouraging all in the room to challenge their perceptions 
of domestic tourism. He also shared international statistics 
which show the enormous opportunity that domestic tourism 
can contribute to the economy by addressing seasonality, 
spreading the geography and building a tourism culture into 
the nation psyche. 
 
South African Tourism represented by Phumi Dhlomo 
presented statistics and a particularly interesting comparison 
with the Australian domestic tourism statistics and trends. 
He also looked at the enormous opportunity that the 
domestic statistics and trends present. 
 
 

Mr. Gidon Novick, from Comair, in his speech, focused on 
being aware of the competition on our borders and how 
this impacts domestic tourism. He also looked at the 
enormous opportunity that the domestic market presents 
– an opportunity which Comair embraces and intends to 
capitalise on. He challenged the audience to be aware of 
and consider expenditure and decisions made on capital 
investment in the country in light of the requirements 
going forward (of particular note was the La Mercy 
development). 
 
Common themes within the day revolved around 
inhibiting tourism such as lifecycle and the paradox of a 
developed economy alongside an emerging economy, 
transport availability, product availability and the 
differentiation as well as the manner in which the current 
market is segmented. 
 
The question arose as to whether the current 
segmentation is defined broadly enough e.g. weekender 
market, outbound and day trippers. New ways of doing 
business (e.g. internet, retail, cellular) and the potential 
disintermediation of travel agents were debated which is 
indicative of the changes currently being experienced in 
the tourism value chain.  Once again, the requirement for 
greater, structured communication to the industry was a 
topic of discussion. For more information on Tourism 
Leadership Dialogue and for a copy of this presentation, 
please contact Mr Abram Chego at the National 
Department of Tourism on 012 310 3279 or on 
achego@tourism.gov.za. 

 

 
The National Department of Tourism is launching Visitor 
Information Centres (VIC) around South Africa in 
preparation for the 2010 FIFA World Cup and as part of 
the legacy project of the Cup. The centres are aimed at 
improving South African tourism offering with a view to 
enhance service excellence, growing tourism and creating 
opportunities for local economic development. 
 
The primary objective of the VIC project is to effectively 
address the tourism and information needs of the visitors 
expected to converge in the five host cities in 2010 and 
beyond. As part of the project, centres are being rolled out 
in five host cities, namely Port Elizabeth, Polokwane, 
Nelspruit, Rustenburg and Bloemfontein. These less 
visited provinces were earmarked for the VICs in 
preparation for the World Cup, but also to grow their 
tourism arrivals from both local and international visitors. 
 
The Minister of Tourism, Marthinus van Schalkwyk 
launched the 2010 Visitor Information Centre (VIC) in 
Polokwane on 28 August 2009. “The model for this centre 
is based on the best international practice and will assist 
our tourism authorities in providing outstanding service to 
tourists as well as other stakeholders. With the launch of 
this facility we are taking another step in the process to 
hosting a world-class event next year which all South 
Africans can be proud of,” said the Minister.   
 
The Port Elizabeth VIC was launched by van Schalkwyk 
on 30 July. Deputy Minister of Tourism, Tokozile Xasa 
launched the Rustenburg VIC on 21 September 2009. 
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The past few years have seen the global world wrapped in an economic recession that 
forced nations to change their outlook on life and conducting their businesses.  Different 
sectors and industries were affected negatively by the recession and there were massive 
job losses, markets were paralyzed, amongst other issues.  Global tourism was not left 
untainted. 
 
International environment 
 
At the Global Travel and Tourism Summit held in Florianopolis, Brazil on 15-16 May 2009, it 
was made clear by other countries attending the Summit just how much the global 
economic recession has affected them and below are some of the effects of global 
economic recession on tourism. 
 
“In the Bahamas, one hotel retrenched as many as 800 workers and the Prime Minister 
Hubert Ingraham warned that the industry was witnessing a deep ‘seasonal fallout’ and 
predicted further decline for the start of next year.”“A Jamaica- based hotel chain Sandals 
Resorts International has announced that it could no longer bear the losses and that a 
decision had been to taken to reduce its staff in the Caribbean.”  
 
“The New Zealand tourism sector is starting to feel the effects of global recession, as 
November’s figures from Statistics New Zealand show that fewer people are visiting from 
overseas than the same year in 2007.”“Business in the country’s tourism sector has 
significantly dropped by about 30 percent since the start of the global recession in Zambia.” 
 
 

 
 
 
 
 
 
There are interventions taken by our international counterparts in order to curb the 
negative effects of the global recession such as: 

·  Expansion of advertising and marketing programme to non-markets; 
·  Reduction in general tax paid by hotels; 
·  A special loan facility from the Development Banks providing working 

capital to players in the tourism sector (http://ipsnews.net). 
 
 South Africa’s perspective 
 
South Africa was slow to see the effects of the global recession and has not 
experienced as much losses especially in the tourism sector as other countries.  In a 
bid to prepare the sector, in light of the coming 2010 World Cup, and minimise the 
effects of global recession in South Africa, the National Department of Tourism in 
conjunction with Gauteng Tourism Authority and Development bank of South Africa 
are working on a response strategy to global recession looking at the current situation 
in South Africa. 
The objectives of this strategy are: 
 

·  To save jobs and cushion the retrenched; 
·  To support SMMEs; and 
·  To ensure that capacity is  maintained for 2010. 

 
The strategy has a number of proposed interventions to beat recession and will be 
implemented as soon as it is approved.  
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Global Recession and South Africa’s 
Tourism’s Response 

 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                 
                        

  
 
 
 
 
 
 
 

Phone: 0860 111 2468 
 
Fax: 012 322 7496 
 
E-mail: callcentre@deat.go.za 
 
 
Department of Tourism  
Private Bag X447 
PRETORIA 
0001 
 
Fedsure Forum Building  
315 Pretorius Street 
PRETORIA  
 
 

CONTACT US  
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The National Department of Tourism hosted delegates from 
The Government of the Socialist Republic of Vietnam on 01 
September 2009. The purpose of the meeting was to discuss 
the proposed agreement that would lead to expanding and 
enhancing bilateral co-operation in the field of Tourism 
between South Africa and Vietnam.  

The two countries discussed the areas of cooperation and 
agreed to facilitate tourism based on the principle of equality, 
mutual benefit and full respect of sovereignty of each other 
on a long term basis. Both parties will take the revised 
agreement through the diplomatic channel for further 
opinions. This will benefit South Africa on issues of eco-
tourism, capacity building and tourism rural development. 

 

Minister Launches Sho’t Left 
Billboards 

During the Tourism Month launch that took place on the 27 
August 2009 in Newtown, Johannesburg, The Minister of 
Tourism, Marthinus van Schalkwyk unveiled the Sho’t Left 
billboard campaign, which is aimed at making a significant 
visual impact and motivate domestic travellers. 
 
Ten billboards, worth more than R2 million, were placed in 
Gauteng. The Minister further announced a number of 
additional partnerships with the private sector as part of the 
Shot Left Campaign. 
 
The South African Department of Tourism also launched its 
new website on this day, cementing its role as the new 
National Department of Tourism. The new website, 
www.tourism.gov.za. 

 

The deadlines for submissions for the Draft Strategy for 
Tourism have been extended, the Department of Tourism 
announced at the launch of Tourism Month in Johannesburg. 

Minister of Tourism, Marthinus van Schalkwyk, said it had 
become clear to him during consultations with the industry 
that more engagement on the strategy was necessary. The 
timeframes for the finalisation of the strategy will therefore be 
extended and the Department aims to have it ready by early 
next year. 

Deadlines for Tourism Draft 
Sector Strategy extended 

 

A record number of 183 entries have been received in the 
2009 Imvelo Responsible Tourism Awards programme, an 
increase of more than 30 percent over 2008. Imvelo, running 
for the eighth year, awards tourism businesses that 
demonstrate sustained responsible practice in their 
operations in terms of their natural, social and economic 
environments.   

Organised by the Federated Hospitality Association of 
Southern Africa (FEDHASA) in conjunction with Absa, the 
Department of Tourism, the Tourism Empowerment Council 
of South Africa and the Industrial Development Corporation, 
Imvelo has become synonymous with responsible tourism in 
South Africa. 

For more information contact Lynda Bacon on telephone 011 
467 5009 or visit www.emviloawards.co.za  
 

Record Number of Entries 
Received in Imvelo Responsible 
Tourism Awards Proposed Agreement between 

South Africa and Vietnam 

We are on the Web!!!! 
 

www.tourism.gov.za 
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One of the greatest things about us, South Africans is our competitiveness. It is the fire 
which burns within each one of us. Proudly, we see and encourage it in each other and 
we know it is there as a fuel which allows us to rise to any challenge! Our passion for 
our nation is multi-sensory. It is tangible, it is palpable, as proven in our recent hosting 
of the FIFA Confederations Cup, it is audible! 
 
“Our competitive nature has enabled us to reach heights far beyond imagination. 
Whether in our stadiums or our stock exchange, we South Africans love to be regarded 
as ‘strong’. It’s a fundamental part of how we think” says Ms Nhlumayo, DDG for 
Tourism. The Travel & Tourism (T&T) community loves to hear about our strength and 
successes. We read monthly arrivals figures with great excitement. We feel a deep 
sense of pride whenever we hear of our Brand being discussed as ‘best practice’ at 
global forums on destination marketing, we smile when we see South Africa featured on 
CNN in the international award winning, new media ‘My South Africa’ campaign. And we 
look to the World Economic Forum’s annual GLOBAL COMPETITIVENESS SURVEY 
as a way of measuring how we compete as a destination, how strong we are vis a vis 
other nations around the globe seeking to attract the interest, arrivals, revenues and 
investment of travellers.  
 
The stronger we are as a destination, the prouder and more driven we are to turn our 
T&T sector into a major force of economic and social growth and development for our 
nation, and a major force of T&T leadership on the global stage.  
 
There is, however, one area in which our strength can in fact be our weakness and that 
is in our Rand. It is common practice for many of us to check, each and every day on 
websites and pixel boards and radio news broadcasts across the country, the value of 
our Rand. When it ‘strengthens’, when it requires less Rand to purchase one US Dollar 
or Euro or British Pound, we feel stronger. It can feel as though there is a direct 
connection between the strength of our Rand and the strength of our national pride, but 
the fact remains that when our Rand strengthens in comparison to foreign currencies 
our Tourism proposition weakens. Why? For this simple reason: the stronger our Rand 
is the less affordable we become as an overseas destination. 
 
 

As a result the more attractive other soft currency destinations like Thailand, 
Vietnam, Brazil, India and Croatia become. As we all know, for the balance of 2009 
and most likely throughout 2010, travellers crossing borders for both business and 
leisure purposes are more and more cost sensitive. The starting point for determining 
the value of a destination: its currency and how much each dollar translates into in 
traveller experience. 
 
One of the shifts we as a Tourism community need to make is how we look at the 
value of our Rand and opportunities which open and close to us when changes in 
exchange rates occur. We, the Tourism community, need to adopt a mentality to 
seizing opportunity similar to that taken by the Trade and Export sector. When our 
Rand ‘weakens’ the sectors smile, because South Africa’s exports become more 
affordable for foreign customers and South Africa’s market becomes more 
competitive.  
 
The same applies to Tourism. When the Rand ‘weakens’ a spark of opportunity is 
ignited for us in our overseas target markets. The world knows what a magnificent 
destination we are. They know of our people, our culture, our wines, our beaches, 
our bush, our rhythm, our big 7, and of course of our pride and honour in being host 
to the 2010 FIFA World Cup. We know we are on the list of ‘must see’ destinations. 
 
What we need to increase our sensitivity towards is the way in which our Rand 
changes ‘must see’ to ‘must see now!’ Interestingly, when our Rand ‘weakens’ it also 
encourages South Africans to save their hard earned Rand, choosing to become 
tourists in their own country rather than going overseas at increased cost because it 
taken more Rand to convert into other foreign currencies. It is for us, each member of 
the Tourism community, to look beyond the emotion of our currency and more deeply 
at the business opportunity which our currency creates for our sector, when it is up 
and when it is down.Our Rand is a powerful tool within our T&T industry which can 
suddenly spark off new opportunities for our nation – anytime, anywhere, or any 
reason. We must ensure we are there to turn that spark into a strongly burning 
Tourism flame! 
 
By Ms Sindiswa Nhlumayo, Deputy Director General for Tourism 
 

The Value of our Rand 
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