SOUTH AFRICAN TOURISM _;

South African Tourism Index
April to June 2008

Total Foreign arrivals 2,181,501 1 3.6%
Africa land markets 1,659,791 t 2.5%
Africa air markets 70,305 t 12.0%
Americas 103,262 1 7.7%
Asia & Australasia 80,250 t 2.8%
Europe 253,733 1 6.2%
Source: Statssa, South African Tourism analysis.
Note: Portfolios do not add up to total due to 14,160 “Unspecified”-details in report body.
Q2 2007 Q2 2008
Estimated Total Foreign Direct Spend R15,7 billion R18,9 billion
in SA (Including capital expenditure) (down 11.8% over (up 20.4% over 2007)
2006)
Estimated Total Foreign Direct Spend R12,5 billion R16,4 billion
in SA (Excluding capital expenditure) (down 18.8% over (up 31.2% over 2007)
2006)
e Land markets' R8,2 billion R9,6 billion
e Air markets? R4,3 billion R6,8 billion
Estimated average spend in SA per R6,400 R 7,800
foreign tourist (Excluding capital
expenditure)
e Land markets' R5,400 R5,800
e Air markets? R9,400 R15,000
Average spend in SA per foreign tourist R830 R800
per day (Excluding capital expenditure)
e Land markets' R1 050 R1,200
e Air markets? R 570 R600
Average Length of Stay 7.7 nights 8.2 nights
e Land markets' 5.1 nights 5.4 nights
e Air markets? 16.3 nights 18.2 nights
Total bednights spent in SA 15,2 million 17,1 million
e Land markets' 7,6 million 8,9 million
e  Air markets? 7,6 million 8,3 million
Average number of provinces visited 1.3 1.2
by all foreign tourists
e Land markets' 1.1 1.1
e Air markets? 1.7 1.7

Source: South African Tourism Departure Surveys, South African Tourism analysis

! Land markets are those countries where at least 60% of arrivals from the country arrive by land. The countries are Botswana, Lesotho,
Mozambique, Malawi, Namibia, Swaziland, Zambia and Zimbabwe.
Z Air markets are those countries where at least 60% of arrivals from the country arrive by air.
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1. Foreword

As the tourism marketing arm of the South African Government, South African Tourism has
developed an integrated marketing strategy that focuses on three platforms: leisure, business
and event tourism. Part of our business is to monitor and evaluate the performance of the
tourism sector. This report prepared by the Strategic Research Unit provides a review of the
performance of the tourism sector in the first quarter of 2008.

This report by the Strategic Research Unit is based on the systems and methodologies that were
developed and applied from 2001. In 2002, South African Tourism extended the survey of
departing foreign tourists at OR Tambo International Airport from only in summer and winter to
throughout the year. In 2003, this was extended to Cape Town International Airport. Durban
International Airport is currently not part of the tracking departure survey due to the small
arrivals as well as the departures from this airport. The data collection was also expanded to
include monthly surveys of the largest segment of foreign arrivals, land border arrivals.
Annually, the sample sizes of the both the airport surveys and land border post surveys are
increased to ensure a more robust sample of tourists to South Africa as part of SA Tourism’s
efforts to sustainably grow tourism in our country.

This report provides a summary of the travel patterns of tourists (foreign and domestic) in
South Africa from the period April to June 2008. It contains a perspective of South African
Tourism’s four regions and key countries within each region presented in Tables. As part of the
new system of reporting, these quarterly reports will only contain high-level spend estimates.
These will be revised in the annual report with accurate measures of spend using the full
sample of respondents.

This report is based on

e South African Tourism’s monthly departure surveys conducted at OR Tambo
International Airport and Cape Town International Airport as well as 10 land border
posts during April, May and June.

e Monthly foreign tourist arrivals statistics provided by Statistics South Africa. This is for
land, sea and air arrivals.

The South African Tourism Quarterly Report is generally published with a lag of one quarter due
to the release of official arrivals statistics.

To access this report on-line please visit the research section on the South Africa Tourism
website at www.southafrica.net/research or for more information e-mail:
research@southafrica.net.

Disclaimer

The Strategic Research Unit makes every effort to publish reports that are error-free. However,
with the large number of complex records that are analysed, we cannot guarantee that all
reports are totally free of error. All errors that are detected are immediately corrected and the
latest version of the report is always available on www.southafrica.net/research.

The data in this report is based on statistics collected by the Department of Home Affairs at
ports of entry to South Africa. It is processed and released by StatsSA and SA Tourism uses
these statistics in good faith. The survey results are weighted to the total arrivals into
South Africa by air and road as SA Tourism is not able to extract the number of tourist
arrivals by air and road from the data released by StatsSA.



2. Overview of the quarter

In the quarter ending June 2008, there were almost 2,2 million foreign arrivals, which is the
highest number of arrivals ever recorded for the second quarter. This is an increase of 3.6%
(75,542) compared to the same period in 2007. This is a slower rate of growth for the second
quarter compared to 2007 as Easter fell in March in 2008.

Driving the growth in foreign arrivals was a 12.0% (7,544) growth from Africa air markets, 7.7%
(7,348) from the Americas, 6.2% (14,873) from Europe, 2.8% (2,175) from Asia & Australasia and
2.5% (39,871) from Africa land markets.

Against this, foreign tourism expenditure increased by an estimated 31.2% (R3 billion) in Q2
2008 to reach R18,7 billion. The rand on average has weakened by 10% ($7.1 - $7.8) and 27%
(€9.5 - €12.1) in this time period compared to the US $§ and Euro which has helped tourists to
spend more a day than what they would usually, Also the increase in food prices has had a
significant contribution to the overall tourist expenditure in the country. The other possible
explanation is increase in spent is that tourist engaged in more activities in this quarter
compared to the previous quarter.

Africa air markets: Arrivals from all markets in the region grew during this period; however,
the highest percentage growth came from DRC (21.6%), Mauritius (15.9%), Tanzania (12.0%) and
Angola (10.8%) where arrivals are growing off small bases. Tourism expenditure by tourists from
these markets grew by an estimated 54% to reach R0,9 billion) in Q2 2008.

Africa land: The positive growth in foreign arrivals came from Zimbabwe (22.6%), Zambia
(11.2%), Mozambique (9.8%) and Swaziland (0.8%). There was a decline in arrivals from
Botswana (-9.7%), Lesotho (-4.4%), Namibia (-0.6%) and Malawi (-0.4%), which contributed to
the slower growth in this region. Tourism expenditure from this region accounted for an
estimated R9,6 billion, an increase of 17.0% from R8,2 billion in Q2 2007.

Americas: The 7.7% growth was driven off increases from Canada, 16.4% and USA, 5.1%.
Tourism expenditure grew by an estimated 65.3% to reach R1,6 billion in Q2 2008.

Asia & Australasia: Arrivals from this region grew by 2.8% driven by growth from India (14.2%)
and Australia (6.1%). Arrivals from China and Japan declined by 13.8% and 8.1% respectively.
The decline in China arrivals was due to the Sichuan earthquake that hit China in May killing
close to 70,000 people and shortened May Day holiday. The Sichuan catastrophe in May in China
affected China greatly and to overcome this disaster Chinese government has to save budget
for earthquake relief and to regulate the business travel: no new application; those who have
been approved but no visa yet, no visa application; those who have the visas, only the following
6 type are allowed to make the trip: 1.Labor, 2.To sign contract, 3.Country security issue, 4.
Attend important conference, 5.0ther emergency matters, 6.0ther issues specially approved by
State Council. It was also reported that to meet the requirements of anti-earthquake measures
and providing rescue, the government has already issued a notice ordering all outbound trips to
be cancelled that are organised by any party and governmental departments, ministries and
commissions of the state, and foreign affairs offices at all levels as of May 20. Public
expenditures of the central and government organs are to be cut by 5 percent from the budget
to be used for disaster relief. This means that the number and scale of business travel groups
from government departments will drop sharply this year. Also in this time, May Day holidays
were shortened. Three days paid holiday were given, and the surrounding weekends were re-
arranged so that workers in Chinese companies always had seven continuous days of holiday.
From this year these days off were be spread out to other traditional holidays not currently
recognized as public holidays. This resulted in 50% drop of business on long haul travels, both
domestic and outbound in China. The strong growth in arrivals from the region supported
tourism expenditure which grew by 99.7% over Q2 2007 to reach R1,2 billion in Q2 2008.
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Europe: The growth in foreign arrivals came from Netherlands (17.6%), France (15.3%), Italy
(8.3%) and UK (4.5%). There was however a decline in arrivals from Ireland (-9.3%), Sweden (-
4.3%) and Germany (-0.2%). Tourism expenditure grew by an estimated 44.3% compared to Q2
2007 to reach R3,2 billion in Q2 2008.

Leisure® (55.6%) remained the primary reason for tourists visiting South Africa in this quarter.
However, this declined by 2.8% driven off a decrease in the number of holiday tourists (down
from 22.0% in Q2 2007 to 18.6% in Q2 2008). Those visiting friends and relatives (VFR) continue
to increase from 25.2% in Q2 2007 to 25.6% in Q2 2008.

The average length of stay of all foreign tourists increased from 7.7 to 8.2 nights while the
total number of bednights spent increased by 12.8% (2 million) to 17,1 million. This increase
was driven by an increase in both paid (4%) and unpaid accommodation (19.5%).

Overall, tourists visited only one province in this quarter. However, tourists from air markets
tend to travel more within the country and visited two provinces on average. Gauteng, the
Western Cape and KwaZulu Natal remain the most visited provinces in South Africa.

Hospitality and friendly people (36.08%) and good service (30.41%) were the best experiences
of foreign visitors to South Africa in this quarter. Of the 17% of foreign visitors who mentioned
they had a bad experience, 12% of them were affected by issues relating to safety (safety and
security and personal safety).

® Leisure travel includes holiday and VFR travel.
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3. Foreign arrivals to South Africa

In this quarter, there were almost 2,2 million foreign arrivals making it the highest number of
arrivals ever recorded in the first quarter. This is an increase of 3.6% (75,542) compared to
that of the same period in 2007.The increasing trend in arrivals is evident since 2004.

Total foreign arrivals to SA - Apr - Jun (1998 - 2008)
2,500,000 + 2,181,501
2,105,959
1,945,693
2,000,000 -
1,616,027
1,499,489 1 511,272
1,500,000 - o
,341,550
1,357,835 13 1,388,862 1,361,854 1,434,823

1,000,000 -

500,000 -

0
1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008

Source: Statssa, SATourism analysis

Arrivals decreased in April by 5.7% but increased in May and June of this quarter. This decline
led to the slower growth in this quarter.

April, May, June foreign tourist arrivals (2000 - 2008)
900,000
800,000 #2000
700,000 ¥ 2001
600,000 ¥ 2002
500,000 " 2003
= 2004
400,000 2005
300,000 52006
200,000 =2007
100,000 ¥ 2008
0
Apr May Jun
Source: Statssa, SATourism analysis
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3.1. Arrival trends

This section of the report analyses the performance of countries within each region relative to
the same period of the previous year. The trend in arrivals as well as the compound growth
rate for the period is also provided to illustrate the trended performance of each market.

The increase in foreign arrivals was driven by an increase from all regions. Africa air markets
led the growth with 12.0% (7,544), followed by the Americas with 7.7% (7,348), Europe with
6.2% (14,873), Asia and Australasia with 2.8% (2,175) and Africa land with 2.5% (39,871).

Foreign arrivals by region
2,500,000
2,000,000 -
1,500,000 -
1,000,000
500,000 -
0 " | | I | ._l
. . . . Asia & e
Total Africa - Air Africa - Land Americas Australasia Europe Unspecified
mQ2 2007 2,105,959 62,761 1,619,920 95,914 78,075 238,860 10,429
0Q2 2008 2,181,501 70,305 1,659,791 103,262 80,250 253,733 14,160
Difference 75,542 7,544 39,871 7,348 2,175 14,873 3,731
% Change 3.6% 12.0% 2.5% 7.7% 2.8% 6.2% 35.8%

Source: Statssa, SATourism analysis

3.1.1. Africa Air

Foreign arrivals from this region grew by 12.0% (7,544) in this quarter to 70,305. The growth
came from all markets in this region.

Foreign arrivals from Africa air markets - Q2 2008
80,000
70,000
60,000 A
50,000 A
40,000 -
30,000 A
20,000 -
10,000 -
Africa - Air Angola Dergoﬁgg of Ghana Kenya Mauritius Nigeria Tanzania Other
W Q2 2007 62,761 7,315 6,216 3,090 6,074 3,457 9,266 3,255 24,088
0Q2 2008 70,305 8,103 7,559 3,326 6,231 4,005 9,440 3,644 27,997
Difference 7,544 788 1,343 236 157 548 174 389 3,909
% growth 12.0% 10.8% 21.6% 7.6% 2.6% 15.9% 1.9% 12.0% 16.2%
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Arrivals Trend - Angola
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Arrivals Trend - Ghana
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Arrivals Trend - Kenya
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Arrivals Trend - Mauritius
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Arrivals Trend - Nigeria
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Arrivals Trend - Tanzania
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3.1.2. Africa land

Foreign arrivals from Africa land markets grew by 2.5% (39,871) in this period to reach
1,659,791 arrivals. The slower growth was due to a decline in arrivals from Botswana, Lesotho,
Malawi and Namibia. There was good growth from the rest of the markets.

Foreign arrivals from the Africa land markets - Q2 2008
1,800,000
1,500,000 T
1,200,000 -
900,000 -
600,000
300,000 T
N N I 1 1 _ N
Africa - Land Botswana Lesotho Malawi Mozambique Namibia Swaziland Zambia Zimbabwe

HQ2 2007 1,619,920 210,046 529,004 34,120 263,274 55,020 259,128 43,893 225,435

0Q2 2008 1,659,791 189,717 505,694 33,993 289,189 54,665 261,265 48,797 276,471

Difference 39,871 -20,329 -23,310 -127 25,915 -355 2,137 4,904 51,036

% change 2.5% -9.7% -4.4% -0.4% 9.8% -0.6% 0.8% 11.2% 22.6%

Source: Statssa, SATourism analysis
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Arrivals Trend - Botswana
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Arrivals Trend - Lesotho
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Arrivals Trend - Mozambique
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Arrivals Trend - Swaziland
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Arrivals Trend - Zambia
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Arrivals from Zambia for Q2

1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008
Air 3,860 3,938 4,914 5,868 7,781 7,010 6,990 7,445 13,289 17,891 19,071
Land 11,167 11,920 13,357 16,264 23,409 20,521 22,857 23,640 25,337 26,139 30,135
Zambia Land
Q2 comparison

CQGR 00-08 10.7%

CQGR 02-05 0.3%

CQGR 04-08 7.5%

CQGR 06-08 9.1%

CQGR 07-08 15.3%
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Arrivals Trend - Zimbabwe
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3.1.3. Americas

In this quarter, arrivals from the Americas region grew by 7.7% (7,348) to reach 103,262
compared to the same period in 2007. All markets in this region showed good growth,

compared to the same period in the previous year.

Foreign arrivals from the Americas - Q2 2008
120,000
100,000
80,000 -
60,000 -
40,000 -
20,000 -
| | -
Americas Canada USA Other Americas
Q2 2007 95,914 10,486 72,958 12,470
0 Q2 2008 103,262 12,201 76,681 14,380
Difference 7,348 1,715 3,723 1,910
% growth 7.7% 16.4% 5.1% 15.3%

Source: Statssa, SATourism analysis
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Arrivals Trend - Canada
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Arrivals Trend - USA
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3.1.4. Asia & Australasia

Arrivals from this region grew by 2.8% (10,993) to reach 80,250, compared to the same quarter
of the previous year. All the markets in this region, with the exception of China and Japan,
showed positive growth.

Foreign arrivals from Asia & Australasia - Q2 2008
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Difference 2,175 1,349 -1,402 1,964 -596 860
% growth 2.8% 6.1% -13.8% 14.2% -8.1% 3.5%
Source: Statssa, SATourism analysis
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Arrivals Trend - China
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Arrivals Trend - Japan
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3.1.5. Europe

Arrivals from Europe grew by 6.2% (14,873) in this quarter to reach 253,733. Most markets in
this region showed positive growth except for Germany, Ireland and Sweden where arrivals
declined by 0.2%, 9.3% and 4.3% respectively.

Foreign arrivals from Europe - Q2 2008
280,000
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120,000 7
80,000 -
40,000 A n [
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Europe France Germany Ireland Italy Netherlands Sweden UK Other
B Q2 2007 238,860 22,636 39,781 7,548 9,865 17,602 5,832 86,062 49,534
0Q2 2008 253,733 26,100 39,686 6,846 10,682 20,700 5,583 89,899 54,237
Difference 14,873 3,464 -95 -702 817 3,098 -249 3,837 4,703
% growth 6.2% 15.3% -0.2% -9.3% 8.3% 17.6% -4.3% 4.5% 9.5%

Source: Statssa, SATourism analysis
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Arrivals Trend - France
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Arrivals Trend - Italy
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Arrivals trend - Netherlands
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Arrivals Trend - UK
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TABLE A - Q2 2008
TOTAL ARRIVALS*
e e al el workers® and “contract workers
SATourism “The sensiliy of o
APR TO JUN 2008 COMPARED WITH APR TO JUN 2007
[

COUNTRY OF RESIDENCE APR| APR| DIFF % MAY| MAY| DIFF % JUN JUN| DIFF % APR TO JUN DIFF %
S 2008| 2007| 2008| 2007| 2008| 2007| 2008 2007
EUROPE:
Austria 1,638 1,369 269 | 19.6% 1,121 1,244 |- 123 | -9.9% 695 774 |- 79 1-10.2% 3,454 3,387 67| 2.0%
Belgium 2,751 3,275 524 | -16.0% 2,138 2,117 21| 1.0% 1,923 1,557 366 | 23.5% 6,812 6,949 |- 137 | -2.0%
DenDeck 1,692 1,613 79| 49% 1,367 1,310 57| 4.4% 1,163 1,208 |- 45| -3.7% 4,222 4,131 91| 22%
Finland 749 680 69 | 10.1% 589 462 127 | 27.5% 495 529 |- 34| -6.4% 1,833 1,671 162 | 9.7%
France 11,253 10,365 888 | 8.6% 9,433 7,156 2,277 | 31.8% 5,414 5,115 299 | 5.8% 26,100 22,636 3,464 | 15.3%
Germany 17,828 18,018 190 | -1.1% 12,844 12,638 206 | 1.6% 9,014 9,125 | - 11 -1.2% 39,686 39,781 |- 95| -0.2%
Greece 902 680 222 | 32.6% 644 484 160 | 33.1% 559 434 125 | 28.8% 2,105 1,598 507 | 31.7%
Hungary 203 283 28.3% 165 158 7] 4.4% 136 162 |- 26 | -16.0% 504 03 |- 99| -16.4%
Ireland 2,395 3,055 6 21.6% 2,091 2,176 |- 85| -3.9% 2,360 2,317 43| 1.9% 6,846 7,548 |- 702 | -9.3%
Italy 4,150 3,265 8 271% 3,04 3,155 |- 106 | -3.4% 3,483 3,445 38| 1.1% 10,682 9,86! 817 | 83%
Netherlands 9,647 7212| 2,4 33.8% 5, 5,472 221 | 4.0% 5,360 4,918 442 | 9.0% 20,700 17,60: 3,008 | 17.6%
Norway 1,277 1,411 134 | -9.5% 83 14 17.8% 1,014 921 93 | 10.1% 3,279 3171 108 | 3.4%
Poland 769 711 58| 82% 52 36| 6.8% 535 479 56 | 11.7% 1,869 1,719 150 | 8.7%
Portugal 2,734 2,927 193 | -6.6% 2, 2,16 " 5.4% 2,134 1,912 222 | 11.6% 7,147 7,002 14¢ 21%
Russian Fed 1,158 771 387 | 50.2% 72 65: 7 11.8% 507 496 1] 22% 2,394 1,91 47! 24.8%
Spain .79 ,367 4 18.3% 54 144 10| 0.5% 2,816 ,080 736 | 35.4% 7.7 ,59 1,178 | 17.9%
Sweden .34 75! 4 14.9% 79 476 203 | 13.8% 1,563 604 |- 41| -2.6% 5,5 ,832 |- 249 | -4.3%
Switzerland 05! ,01 45| 1.5% ,909 872 37| 2.0% 1,291 375 |- 84| 6.1% 6,25¢ ,258 |- 0.0%
UK 37,39 38,07 682 | -1.8% 28,294 25957 | 2,337 | 9.0% 24,214 22032 | 2,182| 9.9% 89,89 86,062 3,837 | 45%
Other 3,00¢ ,990 1,019 | 51.2% 2,258 1,387 871 | 62.8% 1,326 1,158 168 | 14.5% 6,59: 4,535 2,058 | 45.4%
EUROPE 107,742 | 103,828 | 3,914 | 3.8% 79,989 73,391 6,598 | 9.0% 66,002 61,641 4,361 | 7.1% 253,733 238,860 | 14,873 | 6.2%
INORTH AMERICA:
Canada 4,413 3,900 513 | 13.2% 4,054 3,473 581 | 16.7% 3,734 3,113 621 | 19.9% 12,201 10,486 1,715 | 16.4%
|usa 19,666 18,911 755 | 4.0% 26,342 24327 | 2,015| 83% 30,673 29,720 953 | 3.2% 76,681 72,958 3,723 | 51%
Other 7 9 |- 2| -22.2% 6 71 1]-14.3% 3 5|- 2 | -40.0% 16 21 5| -23.8%
INORTH AMERICA 24,086 22,820 | 1,266 | 5.5% 30,402 27,807 | 2,595 | 9.3% 34,410 32,838 | 1,572 | 4.8% 88,898 83,465 5433 | 6.5%
CENTRAL & SOUTH AMERICA:
Argentina 577 621 44| 71% 613 453 160 5.3% 421 393 28| 71% 1,611 1,467 144 | 9.8%
Brazil 2,932 2,637 295 | 11.2% 2,993 2,201 792 6.0% 2,689 2,414 275 | 11.4% 8,614 7,252 1,362 | 18.8%
Chile 285 167 118 | 70.7% 256 169 7 1.5% 200 212 |- 12| -5.7% 741 548 193 | 35.2%
Mexico 301 257 44 | 171% 228 204 4 1.8% 314 322 |- 8| -2.5% 843 783 0| 7.7%
Venezuela 119 4 45 | 60.8% 102 83 19| 22.9% 153 97 56 | 57.7% 374 254 120 | 47.2%
Other 776 743 33| 4.4% 622 654 |- 32| -4.9% 783 748 35| 4.7% 2,181 2,145 36| 1.7%
CENTRAL & SOUTH AMERICA 4,990 4,499 491 | 10.9% 4,814 3,764 | 1,050 | 27.9% 4,560 4,186 374 | 8.9% 14,364 12,449 1,915 | 15.4%
AUSTRALASIA:
Australia 8,742 7,564 1,178 | 15.6% 7,093 7,009 84| 1.2% 7,533 7.446 87| 1.2% 23,368 22,019 1,349 | 6.1%
New Zealand 1,909 1,607 302 | 18.8% 1,394 1,245 149 | 12.0% 1,588 1,666 |- 78| -4.7% 4,891 4,518 373 | 83%
Other 82 62 20 | 32.3% 62 53 9| 17.0% 56 62 |- 6| -9.7% 200 177 23| 13.0%
AUSTRALASIA 10,733 9,233 1,500 | 16.2% 8,549 8,307 242 | 2.9% 9,177 9,174 3| 0.0% 28,459 26,714 1,745 | 6.5%
ASIA:
China (including Hong Kong) 3,110 3,436 326 | -9.5% 3,312 3515|- 203 | -5.8% 2,344 3217 |- 873 |-27.1% 8,766 10,168 |- 1,402 | -13.8%
India 4,614 4,216 398 | 9.4% 6,379 5,183 1,196 | 23.1% 4,769 4,399 370 | 8.4% 15,762 13,798 1,964 | 14.2%
Indonesia 261 293 32| -10.9% 286 246 40 | 16.3% 208 426 |- 218 |-51.2% 755 965 |- 210 | -21.8%
[Japan 1,807 2,145 338 | -15.8% 2,662 2,757 |- 95| -3.4% 2,269 2432 |- 163 | -6.7% 6,738 7,334 |- 59 | -8.1%
Rep of Korea 1,616 1,319 297 | 22.5% 1,410 1,260 150 | 11.9% 1,391 1,390 1] 01% 4,417 3,969 448 | 11.3%

i 601 07 306 | -33.7% 840 834 6 7% 764 1 73| 10.6% 2,2 2432 |- 227 | -9.3%
Philippines 459 1 7 | -11.0% 457 455 2 .4% 373 7 56 | 17.7% 1,2 1,288 1] 01%
Singapore 458 4 190 | -29.3% 1,034 496 538 | 108.5% 771 14 |- 43 | -5.3% 2,2 1,958 05| 15.6%
Rep of China (Taiwan) 823 1 2 | -10.1% 1,015 944 71 5% 828 1,109 |- 281 |-25.3% 26 2,968 |- 02 | -10.2%
| Thailand 745 1,078 |- 333 -30.9% 565 642 |- 77| -12.0% 591 820 |- 229 |-27.9% 1.9 2,540 |- 39 | -25.2%
Other 1,786 1,444 342 | 23.7% 1,681 1,171 510 | 43.6% 1,562 1,326 236 | 17.8% 5,029 3,941 1,088 | 27.6%
ASIA 16,280 16,917 |- 637 | -3.8% 19,641 17,503 | 2,138 | 12.2% 15,870 16,941 |- 1,071 | -6.3% 51,791 51,361 430 | 0.8%
MIDDLE EAST:
Israel 1,701 1,09 60! 54.9% 1,321 907 414 | 45.6% 1,154 1,025 129 | 12.6% 4,17¢ 3,030 1,146 7.8%
Saudi Arabia 330 21 " 53.5% 246 131 " 87.8% 410 368 42 | 11.4% 98¢ 714 272 8.1%
Turkey 791 39 398 | 101.3% 515 276 23 86.6% 472 401 711 17.7% 1,77 1,070 708 6.2%
United Arab Emirates 291 12¢ 165 | 131.0% 240 212 2 13.2% 233 134 99 | 73.9% 76 472 292 1.9%
Other 17 75 639 | -84.5% 278 624 |- 346 | -55.4% 761 668 93 | 13.9% 1,156 2,048 |- 892 | -43.6%
[MIDDLE EAST 3,230 2,588 642 | 24.8% 2,600 2,150 450 | 20.9% 3,030 2,596 434 | 16.7% 8,860 7,334 1,526 | 20.8%
AFRICA MAINLAND:
Angola 21.6% 2,907 2,422 485 | 20.0% 1,999 2,263 |- 264 |-11.7% 8,103 7,315 788 | 10.8%
Dem Rep of Congo 49.3% 2,444 2,010 434 | 21.6% 2,091 2,180 |- 89 | -4.1% 7,559 6,216 1,343 | 21.6%
Botswana -22.4% 62,804 61,59 1,206 | 2.0% 57,18 58,551 |- 1,366 | -2.3% 189,717 210,046 |- 20,329 | -9.7%
Egypt 5.6% 377 7 4| 11% 35! 3¢ 17| 51% 1,185 1,140 4 3.9%
Ghana 21.2% 1,179 1,08 91| 84% 1,01 1,06 -5.0% ,326 3,090 23 7.6%
Kenya 1.2% 2,115 2,04 67| 3.3% 1,8 1,80 3.5% ,231 6,074 15 2.6%
Lesotho -235% | 179,412 | 175,99 3422 | 1.9% 171.4 150,79 20,6 13.7% 505,694 529,004 |- 23,310 | -4.4%
Malawi 2.8% 11,785 11,461 324 | 2.8% 9,851 10,637 7! -7.4% .9 34,120 |- 127 | -0.4%
Mozambique 14.3% 91,396 90,371 1,02! 1.1% 94,405 82,411 | 11,994 | 14.6% 289,1 263,274 25915| 9.8%
Namibia -1.9% 18,777 19,167 39 2.0% 14,845 14,403 442 | 31% 4,6 55,020 |- 55 | -0.6%
[Nigeria 3.7% 3,260 ,296 3 11% 2,877 2,784 3| 3.3% ,440 66 74| 19%
Swaziland -71% 90,761 85,941 4,820 | 5.6% 84,897 81,030 | 3,867 | 4.8% 261,265 259,128 2,137 | 0.8%
Tanzania 6.0% ,393 .134 259 | 22.8% 1,101 1,036 5| 6.3% 644 55 9 | 12.0%
Uganda 5.4% 127 936 91| 20.4% 97 947 0| -5.3% ,051 7 4| 6.8%
[ Zambia 18.3% 15,727 14,481 1,246 | 8.6% 15,708 14,741 967 | 6.6% 48,797 43,893 4,904 | 11.2%
| Zimbabwe 25.0% 91,023 75,837 | 15,186 | 20.0% 85,553 69,689 | 15,864 | 22.8% 276,471 225435 | 51,036 | 22.6%
Other 19.5% 4,792 3,999 93 | 19.8% 4,263 3,827 436 | 11.4% 14,242 12,167 2,075| 17.1%
TOTAL AFRICA MAINLAND -5.8% | 581,279 | 552,152 | 29,127 | 5.3% | 550,389 | 498,499 | 51,890 | 10.4% | 1,716,572 | 1,671,300 | 45,272 | 2.7%
INDIAN OCEAN I